
• THE MAGA 


PRICE FIFTY CENTS 


FEBRUARY 

19 4 5 


JAZZ 

NUMBER 


ARTICLES 

GRANTLAND RICE 
THEODORE DREISER 
BARRY ULANOV 
JOSEPH WECHSBERG 
CARL GLICK 
CHARLES EDW. SMITH 
ALAN MacDONALD 
HARRY SALPETER 

FICTION 

MacKINLAY KANTOR 
MAURICE ZOLOTOW 
PHILIP CYRUS GUNION 
HENRY STEIG 
RICHARD REYNOLDS 
GILBERT HAMMOND 
ART 

MELBOURNE BRINDLE 
RAYMOND BREININ 
ALEXANDER LEYDENFROST 
LESLIE SAALBURG 

PHOTOGRAPHY 

ANTON BRUEHL 
GEORGE HURRELL 
HENRY WAXMAN 
ELLIOT CLARKE 
JAMES SNYDER 
ERIC CARPENTER 
SYDNEY RAVITZ 
VERSE 
PHIL STACK 

SPORTS 

HERB GRAFFIS 
RALPH CANNON 
STAN BAUMGARTNER 
ED PRELL 
E. FRITZ LOOSLI 

DEPARTMENTS 

GEORGE JEAN NATHAN 
PAUL GALLICO 
GILBERT SELDES 
LAWTON MACKALL 
ILES BRODY 
LEONARD G. FEATHER 
PAUL EDUARD MILLER 
O. E. SCHOEFFLER 

CARTOONS 

E. SIMMS CAMPBELL 
VARGA 
PAUL WEBB 
D. McKAY 
B. SHERMUND 
IRVING ROIR 
ALI 

LAWRENCE LARIAR 
A. CRAMER 
EMIDIO ANGELO 
FRED LUNDY 
INDEX ON PAGE 5 

ADV. INDEX ON PAGE 150 







to sell fewer Parker “51” 
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American Airlines 
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Their Very 14TESTMystery Best-Sellers 
-All 3 Complete in this ONE VOLUME! 































































All-Ann 
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The Concours D’Elegance 


by JOSEPH WECHSBERG 




































































































Cat 































































Down to the Fire in ’Chutes 


alan Macdonald 























Basketball Hits the Big Time 


by STAX BAUMGARTNER 
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Church Spires and Flying Steeds 
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Going the Rounds With Esquire 
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AN OUNCE OF PREVENTION 


is worth a pound of cure! 

Philip Morris are scientifically , 




A F//VER FLAVOR-PLOS FAR MORE PROTECT/O/V 
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OLDSMOBILE "S" GENERAL MOTORS 

































NAVY FIGHTER SITTING DOWN 


UNITED STATES RUBBER COMPANY 
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Dutch Masters 















Don Q RUM 
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A Gem of ajlai 


THE BEER THAT MADE MILWAUKEE FAMOUS 
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... at least they all agree 

G ET a "flatfoot” (that’s a soldier’s term for a sailor), a "gravel 
agitator” (in service language, that’s an infantryman), and 
a "gyrene” (marine, to you) all together and they’ll sound off 
about anything and everything under the sun. But one thing 
they’ll agree on . . . that pack you find in their pockets. Camels . . . 
the cigarette that’s first in the service from the Philippines to the 
Rhine. That fact is on the record .. ."With men in the Army, 
Navy, Marines, and Coast Guard, the favorite cigarette is Camel, 
based on actual sales records.” The full, rich flavor, kind, cool 
mildness make Camel a favorite wherever you go! 
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t but who went 
S' and took over 
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The final authority on which cigarette is best for you is 
your own "T-Zone”-T for Taste and Throat. Let your taste 
try Camel’s full, rich flavor; let your throat try Camel’s kind, 
cool mildness. You may find yourself agreeing with the three 
men above—and millions of smokers the world around. 




